Newsletter
HilcoFest marks 15 successful years

Hilco Capital brought the sights and sounds of a
summer music festival to Sushisamba on the 38th
and 39th floors of London’s
Heron Tower for HilcoFest,
the company’s 15 year
anniversary celebration. The
restaurant’s fixtures and
fittings were cleared out
to make way for real grass
and foliage throughout, a full

stage and sound system, a number of pop up bars
and food stalls and even a magical secret garden
for those lucky enough to
discover the password.
400 guests joined the Hilco
team on a blissfully sunny
Thursday evening in June
to take in spectacular views
over the city, free-flowing
gourmet food and drinks
and a blistering set from multi-platinum selling
rockers Stereophonics (pictured, top). The band,
who have previously headlined the world’s
biggest festivals, including Glastonbury and the
Isle of Wight, treated the HilcoFest crowd to a
flawless performance of their biggest hits.
Thanks to everyone who joined us to make
HilcoFest such a happy and memorable event.
www.hilcocapital.com
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PureHMV wins
industry award

PureHMV, HMV’s revitalised
loyalty programme, scooped
the award for Best Loyalty
Programme – Retail (Non-Food)
in the Loyalty Awards 2015.
The prestigious award, which
covers the sector across Europe,
the Middle East and Africa,
recognises the success of the
PureHMV scheme which has had
a renewed focus and drive under
Hilco’s ownership.
PureHMV, which relaunched
in October 2013, attracts an
average of 8,000 new paying
members every week in the UK
and also operates in Canada
and Ireland. The scheme offers
members ‘money can’t buy’
rewards and once-in-a-lifetime
experiences such as VIP trips
to the Cannes Film Festival
and lunch with pop stars, along
with priority access to HMV’s
events, red carpet film premiere
tickets, signed memorabilia and
exclusive retail offers. For more
information, visit:
www.purehmv.com

Newsletter
HMV to launch in
the Middle East
Hilco Capital has entered into an
agreement with Al Mana Lifestyle
Trading to open up to 15 HMV
stores across the Middle East.
Al Mana Lifestyle is an affiliate
of the AL MANA group of
companies, a conglomerate
based in Qatar with branches
throughout the Gulf which was
established in 1951. The group
operates over 300 retail outlets
as well as operations in sectors
including automotive distribution,
food services and entertainment.
The arrangements will enable
Al Mana Lifestyle to open HMV
stores in Qatar, Bahrain, Kuwait,
Oman and the United Arab
Emirates. Al Mana will also seek
additional licensing partners for
HMV in Egypt, Algeria, Tunisia
and Morocco.
Kamal Al Mana, Executive
Director of AL MANA said: “We
are pleased to have partnered
with HMV and believe there is
a considerable opportunity to
develop a strong retail business
under the brand in the Gulf
Region and to capitalise on the
strong retail foundations already
laid down by Hilco Capital in
the HMV business over the last
two years in the UK, Ireland and
Canada.”
The agreement will also see the
launch of an HMV ecommerce
site serving the Middle East.

Hilco Capital acquires Tilley Endurables
Canadian travel hat designer and
manufacturer, Tilley Endurables, was
acquired by Hilco Capital in April.
The company, which was founded by
entrepreneur Alex Tilley in 1980, is
famous around the world for the iconic
Tilley Hat (pictured, below), a product
which was borne out of Alex Tilley’s
frustration at the poor design
and quality of sailing hats on
the market. From its initial
success with the
sailing fraternity,
Tilley hats quickly
became
the
headgear of choice
for hikers, hunters, fishermen and even the
Canadian military.

The company employs over 200 people
across its manufacturing, wholesale and
retail operations in Canada and wholesale
operations in the UK and USA. Tilley Hats are made
by hand in Canada in a process involving 41 steps,
23 pairs of hands and 15 pieces of fabric.

Tilley Hats enjoy a fiercely loyal following among
adventurers and travellers the world over thanks
to their quality, practicality and durability, with
customers frequently relating their Tilley tales to the
company. Tilley Hats have emerged unscathed from
the jaws of a lion and the digestive system of an
elephant – three times over.

Tilley’s products are stocked in more than 2,500
stores worldwide with UK stockists including
Cotswold Outdoor and GO Outdoors. Newsletter
readers can enjoy a 20% discount by browsing
the selection at www.tilley.com and then calling
01326 574402 to order, using the codeword
“BestHatEver”. Offer ends 31 October 2015.

Cannonball Run smashes fundraising target
to take part in the Morris Cannonball Run, an epic
drive across Europe to raise money for the charity
Build Aid. While McGowan put in an extra 1,000 km
by driving from Dublin to Lucerne to join the other
teams, the official route ran across Switzerland,
Italy, Slovenia, Croatia and Hungary.

Hilco Capital CEO Paul McGowan and his co-driver,
Fraser Gray of Alix Partners, joined ten other teams
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Between them, the teams – including several from
the Theo Paphitis Retail Group (pictured) – raised a
phenomenal £140,000 which Build Aid will use to
build a hospital wing in the Philippines.
www.hilcocapital.com
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Quality improvements on a roll at Kraus
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Kraus’ carpet finishing oven RCM plan and its impact to date

Continuous improvement projects led by Hilco
Capital’s manufacturing team continued to bear
fruit at Kraus Group in the second quarter. The
company’s carpet manufacturing plant achieved its
best ever production quality with just 0.9% of its
output being second quality. Prior to its acquisition
by Hilco, the factory was running at 2.91% seconds
while 1.5% is considered to be industry standard.
The improvements have been achieved through

The Kraus team has also used reliability centred
maintenance (‘RCM’) methods to improved the
output speed of the factory’s finishing oven. The
oven, which applies backings to carpets, is the main
production bottleneck. RCM is a highly structured
reliability improvement process based on techniques
developed by NASA to improve rocket reliability
following the Challenger space shuttle disaster.
Over six months, the output of the finishing oven
has been increased by 12%, equivalent to an extra
60,000 square metres of carpet production per
month. No additional equipment or labour costs
were incurred to achieve this, just the use of brain
power to eliminate causes of downtime and slow
running. The oven RCM initiative has also had a
significant impact on improving production quality.

Hilco Capital invests in jewellery retailer
jewellery and watch brands that require a route to
market for their excess stock which protects their
brand values. Accordingly, Chapelle emphasises the
quality of its products rather than focusing on the
discounted prices on offer. This successful formula,
delivered through Chapelle’s high quality store fits
and fully trained and accredited staff, has seen the
business grow to become the largest retail jeweller
operating in the outlet sector.
Hilco Capital completed the acquisition of jewellery
retailer, Chapelle, from the company’s founders in
June. The business, which was established in 1980
by Paul and Margaret Mortimer, trades from 24
stores in the UK’s leading designer outlet villages as
well as through a rapidly growing ecommerce site.
Chapelle is the retailer of choice for numerous leading
www.hilcocapital.com

Henry Foster, Investment Director at Hilco Capital,
commented: “We are delighted to have completed
the purchase of the group and believe there is
considerable opportunity to build on the excellent
business created over the last 20 years by Paul and
Margaret.”

Singer-songwriter Ed Sheeran
interrupted a shopping trip
to HMV Canada’s Edmonton
store when he heard aspiring
singer Sydney Bourbeau, 13,
performing his hit Thinking Out
Loud on stage in the mall as
part of her school’s fundraising
showcase. The hugely popular
star then surprised the young
vocalist by joining her on stage to
finish the song.
A clip of the proceedings, filmed
and uploaded to YouTube
by Sheeran’s cousin and
videographer Murray Cummings,
subsequently
went
viral,
accumulating over 30 million
views to date across YouTube
and other online video platforms
and garnering news coverage
across the world.
Surprise performances have
become a staple of Sheeran’s
touring schedule in recent years
with the affable singer regularly
fitting in secret, free gigs in local
bars and clubs between headline
performances at the world’s
largest concert venues.
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HMV UK kicks off New Music Fridays
the first sales of the album were made on the
stroke of midnight. Communion went straight
to number one in the following Friday’s Official
Albums Chart.

HMV’s London flagship
store held a late night
opening to usher in New
Music Fridays, a global
music industry initiative
to unify all new music
release days worldwide. Years & Years (pictured)
played an intimate gig for 200 lucky fans who had
preordered the band’s debut album, Communion,
before moving downstairs to the shop floor where

HMV also re-entered the UK ecommerce
market in June, launching a transactional
website for the first
time in the UK since the
business was acquired
out of administration by
Hilco Capital. The muchanticipated launch follows
a successful trial in
Ireland.
Finally, HMV UK topped
off a strong second quarter by beating Asda,
Sainsbury’s and Tesco to win Retail Store of the Year
in the British Video Association Awards for the third
year in a row.

NEWS
FROM
ACROSS
THE POND
Leading electric car manufacturer
Tesla Motors appointed Hilco
Valuation Services to appraise
nearly $1 billion of inventory
and equipment within nearly 5.5
million square feet of plant space.
The appraisal was required to
support a new lending facility.
Hilco Streambank recently
completed a two day sale of
intellectual property assets for
RadioShack Corporation. The sale
included the RadioShack name
along with other brands such as
Realistic, AUVIO, Enercell and
Gigaware, together with various
patents, domain names and
databases. The assets were sold
under Chapter 11 of the United
States Bankruptcy Code.

Vending takes off in Ireland Burleigh returns to Harrods

Hilco Real Estate has been
appointed to sell the Rimrock
Equestrian Center, situated
on 154 acres in the heart of
Montana’s Big Sky Country. The
facility can board up to 61 horses
and offers a panoramic view of
nearby mountain ranges.

British heritage brand Burleigh has announced its
return to Harrods with a curated capsule collection
that will be available in store and online from
mid-July. The Stoke-on-Trent pottery’s handmade
ceramics were last sold in the luxury department
store in the early 20th century with HM Queen Mary
famously visiting the store to purchase pieces of
Burleigh’s aptly named Regal Peacock range.

Hilco Industrial partnered with
Miedema to conduct another citywider public auction of surplus
assets for the City of Detroit in
June. Over 200 transportation
and maintenance vehicles were
auctioned, including aerial lift
trucks, police cars, fire trucks and
garbage trucks.

Entertainment specialist Xtra-vision’s DVD and
Blu-ray vending machines are proving to be a
blockbuster hit with 3,000 new members signing
up to the service every week and the total number
of registered users approaching 100,000 since the
completion of the rollout of the machines in April.
The company now has over 100 Xtra-vision Xpress
machines across Ireland, including 80 in grocer
Musgrave’s SuperValu and Centra stores, and saw
over 52,000 films rented in June alone.
Demand has been so high in SuperValu’s Carrigaline,
County Cork store, with 1,500 DVDs rented in June,
that Xtra-vision has installed a second machine.

Burleigh has enjoyed a meteoric return to
prominence in recent years as a new generation of
consumers around the world appreciate the 164year old company’s timeless, artisanal products and
the history and integrity of the brand.

Hilco Merchant Resources
conducted going-out-of-business
sales at 243 Simply Fashion
and Dots stores across the
USA following the Birmingham,
Alabama-based fashion retailer’s
bankruptcy in April.
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